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2. Identify preliminary 
target audience(s) 

PRACTICE 
Identify the people whose 

behavior will make a difference. 
List and describe primary and 

secondary audiences.

PRACTICE
Use Web site audience 

research searchable 
database and water topic 

resources

Experts 

Experience 
Research 

Key informants 

Work with others to identify: 
• Primary audience – people most likely 

to make a difference or be affected by 
the environmental concern 

• Secondary audience – people most 
likely to influence the primary audience 
on this topic 


